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iClick Interactive Releases iAudience Data Report on Chinese Internet User Behavior During
COVID-19 Outbreak

HONG KONG, March 27, 2020 /PRNewswire/ -- iClick Interactive Asia Group Limited ("iClick" or Age geographic distribution searches
the "Company") (NASDAQ: ICLK), an independent online marketing and enterprise data

solutions provider in China, announced the release of a report analyzing how the novel

coronavirus (COVID-19) outbreak has affected the online behavior of Chinese netizens, using

data from iClick's proprietary market intelligence platform, iAudience.

The iAudience data is a clear illustration of how the mindset of Chinese netizens has changed at Growth tendency Chinese internet users

different stages of the epidemic. In 2019 as whole, over 300 million Chinese internet users

followed health-related topics online. At the start of the epidemic in December last year,

keywords relating to the novel coronavirus increased significantly, with over 40 million users

searching for or viewing topics and content relating to the virus. The data shows this figure o

increased rapidly at the beginning of February, only beginning to decrease in early March. Interest categories internet users

Of internet users in China to follow the development of the epidemic online, roughly 69% were
male, twice the number of women who followed topics relating to COVID-19. The 35-54 age
group was the demographic most likely to view coronavirus-related content, representing 50% of

overall Chinese internet users who did so. Word cloud coronavirus related keywords

In  terms of regional differences, users based in the Chinese provinces
of Zhejiang, Guangdong and Jiangsu followed the coronavirus outbreak most closely compared
to all other provinces. The data also shows that the consumption behavior of internet users
in China tier-four and below cities was affected the least by the epidemic, whereas the area to
experience the largest impact to consumption was Hubei province, the center of the epidemic in China.

During the epidemic period, Chinese internet users became more interested in topics relating to health, work, education and personal finance. There
was a noticeable increase in the amount of time spent by urban Chinese internet users on matters regarding investment and personal finance, who
spent more time consuming information of this nature than anything else, apart from everyday topics while stuck at home. After the peak of the
epidemic, consumers showed an increased interest in financial insurance, which could impact their consumption behavior with regard to clothing, pets
and consumer electronics. Chinese internet users are also now showing greater interest in overseas travel content, indicating a rekindling of their
desire to travel the world once the global epidemic passes.

Amid the period of the epidemic, TV news and online media remained the largest sources of information for consumers, and aside from traditional
media, notices posted in communities became a major source of information for residents in China.

The iAudience report also shows significant differences in keywords searched relating to the virus at different stages of the epidemic. The data
indicates that at the beginning of the epidemic, users were mostly concerned about the number of cases in their local area, local healthcare initiatives,
and closely followed the latest updates from both the central and local government bodies. By March, when the epidemic was viewed to be largely
under control in China, searched keywords began to show a greater focus on topics such as returning to the workplace and schools reopening.

About iAudience

iAudience is iClick's proprietary market intelligence platform, empowering marketers with a deeper understanding of the Chinese market landscapes
and enabling marketers to grasp potential opportunities. With the backing of iClick's vast data platform, iAudience analyzes real-time data about
Chinese internet users' behavior to develop valuable market information and insights into consumer profiles. iAudience is the crystallization of the wide
expanse of data into a single, integrated real time platform for marketers.

About iClick Interactive Asia Group Limited

iClick Interactive Asia Group Limited (NASDAQ: ICLK) is an independent online marketing and enterprise data solutions provider that connects
worldwide marketers with audiences in China. Built on cutting-edge technologies, our proprietary platform possesses omni-channel marketing
capabilities and fulfils various marketing objectives in a data-driven and automated manner, helping both international and domestic marketers reach
their target audiences in China. Headquartered in Hong Kong, iClick was established in 2009 and is currently operating in ten locations worldwide
including Asia and Europe.

For more information, please visit ir.i-click.com.
Safe Harbor Statement

This announcement contains forward-looking statements, including those related to the Company's business strategies, operations and financial
performance. These statements constitute "forward-looking" statements within the meaning of Section 21E of the Securities Exchange Act of 1934, as
amended, and as defined in the U.S. Private Securities Litigation Reform Act of 1995. These forward-looking statements can be identified by
terminology such as "will," "expects," "anticipates," "future," "intends," "plans," "believes," "estimates," "confident" and similar statements. Such
statements are based upon management's current expectations and current market and operating conditions and relate to events that involve known
or unknown risks, uncertainties and other factors, all of which are difficult to predict and many of which are beyond the Company's control. Forward-
looking statements involve inherent risks and uncertainties. A number of factors could cause actual results to differ materially from those contained in
any forward-looking statement, including but not limited to the following: the Company's fluctuations in growth; its success in implementing its mobile
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and new retail strategies, including extending its solutions beyond its core online marketing business; its success in structuring a CRM & Marketing
Cloud platform; relative percentage of its gross billing recognized as revenue under the gross and net models; its ability to retain existing clients or
attract new ones; its ability to retain content distribution channels and negotiate favorable contractual terms; market competition, including from
independent online marketing technology platforms as well as large and well-established internet companies; market acceptance of online marketing
technology solutions and enterprise solutions; effectiveness of its algorithms and data engines; its ability to collect and use data from various sources;
ability to integrate and realize synergies from acquisitions, investments or strategic partnership; fluctuations in foreign exchange rates; and general
economic conditions in China and other jurisdictions where the Company operates; and the regulatory landscape in China and other jurisdictions
where the Company operates. Further information regarding these and other risks is included in the Company's annual report on Form 20-F and other
filings with the SEC. All information provided in this press release and in the attachments is as of the date of this press release, and the Company
undertakes no obligation to update any forward-looking statement, except as required under applicable law.
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